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Q1
Weasel words are those words which appear to say one thing when in fact they communicate the exact opposite of that thing, or sometimes say nothing at all. According to Lutz, weasel words got their name from the manner in which weasels feed on other animals’ eggs that they find in their nests.
Q2
The various examples of weasel words that Lutz illustrates their actual usage help to make his essay appear to be real and thus applicable to real-life situations. The two weasel words that I find most effective are “help” and "virtually". The word “virtually” is effective since it makes a specific claim that is general in nature and thus reducing the liability of giving specific promise. On the other hand, the word “help” is effective as it makes a positive claim of giving aid without making commitment to the provision of such aid.
Q3
According to Lutz, “help” is the biggest weasel word used by advertisers because it only means to aid or assist and hence its meaning is not ambiguous. The word helps advertisers to present their products without having to make promises about actual performance by eliminating the room for making a promise of actual performance in the ads. This helps to eliminate chances of liabilities in the adverts that such advertisers make.
Q4
“Virtually” is a particularly a very effective weasel word since it can be used to create the impression of making specific and definite promises when, in actual sense, there is no any promise. Advertisers can get away with using words that literally mean the opposite of what they want to convey because the prove of liability of such words is difficult to establish as they have wide variations of interpretations.
Q5
According to Lutz, the power of similes in advertising lies in their magical ability to misdirection the attention of the readers to other products that are better than the advertised product. For instance, in an advert which says “the power of Toyota VW is like that of an elephant,” the reader’s attention is diverted from the car to the elephant, the latter of which has greater power the car being advertised.
Q6
The "up to" claims are the kinds of claims that fit into Lutz’s “unfinished words category. Such words are weasels because they make a promise, but the promise is incomplete. Such words are usually very difficult to detect since they can be joined with powerful visual images in ads to appear to be making significant promises about a product's effectiveness without really making any promises.
Q7
Lutz uses the strategy of division and classification in his by creating headings throughout the essay. Under each heading, specific information is provided about the topic addressed by the heading. Lutz must have felt the need to create the “Combining Weasel Words” category because majority of weasel words do not operate in isolation. In addition, there are other weasel words that are incomplete but when combined with other weasel words, they become complete. The headings in Lutz’s essays helped me a lot to follow his discussions since they enhance the clarity of the information which allowed me not to get confused or lost in the way. Clarity and the neatness in organization of the essay are the two features that would be lost had he not used the headings.
